NARRATIVE

HARVEY is a young, up and coming, Sarasota based design studio with experience in print, illustration, identity, and motion graphics.

- - - - - - - - - - - - - - - - - - - - - - - - -

Hi, I guess you can call me the HARVEY Narrator. I'm here to tell you what HARVEY "is" exactly. Quite a daunting task, indeed. But, I'll approach it like I approach most everything in life...like a bull in a china shop, completely void of tact and appropriateness.

The best way to begin is to say that HARVEY can do it all. HARVEY is a walking, talking, 4' x 4' cube squeezed in a 1' x 1' container of imagination just waiting to explode. HARVEY's main priority is delivering you the necessary creative results in getting your audience's attention. No matter what the project, no result is the same at HARVEY. The approach they take to a project is often defined by how beautifully unique they understand each one to be. From identity to motion graphics, art direction to illustration, HARVEY is an exceptionally well rounded studio.

"Wait a second, mister, of course you'd say that! They paid you!" 

"Pipe down, little Timmy, I really mean it. Now run along."

Biased a little? Mmm...maybe. But here's why - the proof is in the pudding. Both founding partners have the first thing that should be on your check list when looking for a design studio: they hold BFA's in art from one of the top art schools in the country. Ross Pike graduated with his BFA in graphic and interactive communication and later interned at the Whynot Associates of London. Justin Harder graduated with his BFA in illustration and has worked as both an illustrator for American Greetings and a designer for several studios around the country. 

But what about "portfolio diversity", you ask? In the dictionary under those same words you will find a picture of...well, nothing. To save you the trouble, I'll just tell you: HARVEY HAS portfolio diversity. They have a nack for treating every project as if it were a lost puppy in need of a home. They feed and nurture the puppy until it gets big, strong and beautiful. Only then does HARVEY unleash Skippy McProjectington onto the unsuspecting public. Growl. A side note to the puppy story: they raised the puppy on time, under budget, and more aesthetically and conceptually satisfying than ever expeted.

All this talk and not one mention of the eenie-weenie detail that HARVEY has fun and love what they do! Heck, four out of five dentists, say HARVEY's even good for your teeth! No joke! Avoid those large, mass-producing, money-hungry, design big boys and go with a studio that cares. A studio that is proud to call you our friend, as well as our client. Thank you very much for reading this portion of the site. Now sit back, relax, stretch those legs out and take a leisurely cyber-stroll through the rest of HARVEY. 

PURPOSE

Our mission at HARVEY is to create work for people that feeds their wild imagination and desire for the extraordinary. We feel it is our obligation to provide our clients with the means to make their audience smile, think, or laugh a little more than they expected to.

CAN

-BRANDING

mark & type design

stationary systems

graphic standards

research

-PRINT

poster

collateral

editorial & book

advertising

-3D DESIGN

album design

packaging

exhibition design

store art & graphics

-INTERACTIVE & MOTION

web site design

motion design & editing

-MISC.

apparell graphics

banner art

CAN’T

Hold back.

Stop. Thinkin' about tomorrow.

Not vote in 2004.

Play water polo.

Break these chains.

Walk a tight rope without a saftey net.

Dance... oh wait. yes we can - like the world depends on us for it!

Hold me down, oh no, I got-ta keep on mo-vin'.

Stop loving monster truck ralleys

Fight this feeling anymore! I forgot-en what I started fightin' foooor!

Wait for you to call us.

Finish a cross word puzzle.

COLLABORATIONS

We encourage and welcome collaborations with other design, advertising, and marketing firms.

At HARVEY we believe it’s an important thing to share talents, know-how, and abilities within a creative community. Lets face it, not everyone has the same strengths or abilities. So if you are a creative individual, company, or organization interested in adding HARVEY to your arsenal just drop us a line. In some cases we can even be reached via smoke signals, but remember, only you can prevent forest fires!

PROBONO

There are many amazing, noble non for profit organizations out there whose cause often REQUIRES that it receives the attention it deserves, usually via creative means. What these non-profit organizations and groups often do is provide awareness, education, and even simply provide help. It is because of their kind nature that makes it our honor help them whenever we can. While we cannot, at the time, provide free production and/or printing - our creative services are available on a project-by-project basis. In some cases we can offer our services in return for a simple "thank you." It is payment enough for us to know we helped in a time when this world needs so much of it.

PROCESS

I.

We make contact. We come to realize what a perfect pairing our talents are to your needs. We talk about what you need and perhaps haven’t considered. We discuss what your budget is when and you need it by.

HARVEY rejoices over its newest project.

II.

We collaborate with you to filter our collective ideas. We research your audience and then brainstorm ways to “wow” the pants off of them. 

We then draw elaborate mathematical equations on chalkboards that make no sense what so ever, but make us think that your project is the key to some sort of great scientific discovery.

III.

We deliver you several “comps”, “mock-ups”, or “designs” (call them what you will) and together discuss possible changes and improvements. We then grab a coffee, hit the ground running, and spit shine that coal into a diamond.

IV.
We hand you the refined design and you then unleash it onto the world. 

We then throw a festive party in celebration, often times this is a metaphor for our excitement, other times it may be a real party. Other great things that aren't directly related to your projects' completion may happen, like; the end of world hunger, the Red Sox win the World Series, a cure for the AIDs epidemic,  we land on Mars - and we may embellish our victory by stating the project was in direction relation, even though it isn't at all. Not even a little...wink.

